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Headquartered in Vevey, Switzerland, 
Nestlé operates 456 factories and 
employs 283,000 employees in 84 
countries around the world.

Since its inception in 1866, the 
fundamental strategy of our company has 
been to create value for society, and in 
doing so create value for our shareholders. 
Today, this is known, across our business, 
as Creating Shared Value. It is not 
philanthropy or an add-on, but a 
fundamental part of our business strategy. 

Simply stated, in order to create value for 
our shareholders and our company, we 
need to create value for the people in the 
countries where we are present. This 
includes the farmers who supply us, our 
employees, our consumers and the 
communities where we operate.

As a necessary condition for Creating 
Shared Value, we need to demonstrate 
responsible behaviour – by assuring 
compliance and sustainability.

This includes complying with Nestlé 
Corporate Business Principles, national 
laws and international norms, and ensuring 
that our actions are environmentally sound, 
socially just and economically viable.

Globally, our efforts come together around 
three priority areas. Not only are these key 
challenges facing our business, they are 
issues we genuinely believe, as a food and 
beverage company, we can positively 
contribute to.

Nutrition: creating more nutritious, better-
tasting, affordable food and beverages for 
consumers at all income levels;

Water: ensuring availability for our 
business, and safeguarding and improving 
people’s access to fresh water, particularly 
in vulnerable regions;

Rural development: investing in operations 
close to suppliers and consumers in 
emerging markets to build our market 
presence and improve the living standards 
of rural communities at large.

Our global sustainability reporting, the 
Creating Shared Value (CSV) Report, 
outlines our performance across some  
46 indicators in the areas of: Manufacturing 
and Environment, People, Agriculture, and 
Products and Consumers. Globally, we 
intend to publish a comprehensive CSV 
Report every two years. In alternate years, 
starting in 2008 with a nutrition report,  
we will report in more depth on our key 
priority areas.

In Oceania, our CSV reporting builds on  
the global report and provides a highly 
localised view of our performance and  
key issues facing our business in the  
Oceania region. 

HArDwiring EthicAL AnD 
rEsPonsibLE bEhAviour into  
our businEss
We draw on the below internal and external 
frameworks and standards to ensure that 
our actions are environmentally sound, 
socially just and economically viable.
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Incorporating the 10 UN Global Compact 
Principles on Human Rights, Labour, the 
Environment and Corruption, Nestlé 
Corporate Business sets our commitments 
when it comes to responsibility and 
accountability. 
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(ICC) Business Charter for Sustainable 
Development
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and Development (OECD) Guidelines for 
Multinational Enterprises

Nestlé Worldwide
Nestlé is the world’s leading Nutrition, 
Health and Wellness company.
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